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Mark Collette is Executive General Manager of Corporate Strategy and Development at
TRUenergy. In this role, Mark is responsible for positioning TRUenergy for the future by
identifying opportunities and then managing organic or M&A projects to take advantage of
targeted opportunities. Optimising TRUenergy’s future generation mix in a carbon constrained
world is clearly a major priority in this role.

Mark has been with TRUenergy for 7 years in a variety of roles across the wholesale and retail
energy markets including for example financial risk management, strategic analysis, portfolio
optimisation and carbon policy.

Prior to joining TRUenergy, Mark worked for management consulting firm L.E.K. Consulting on a
variety of commercial engagements in Australia, Thailand and the U.K. Mark holds
undergraduate degrees in Engineering and Business Administration and a postgraduate degree in
Economics.



